3.3.2 Number of books and chapters in edited vol /books published and papers published in ional/ inter I conference proceedings per teacher
during last five year
SR.No. [Name of the Title of the Title of the paper [Title of the Name of the |National / Yearof |ISBN Affiliating Name of the
teacher book/chapters p dings of the International icati ber of [Institute at publisher
published conference n the the time of
pri ding |p ion
1|Dr.Karamjeet Sustatainable |Medium ,Small  [NIL Internationa 2019|987-93- Saptrishi
kaur Rural and Micro | 88977-76-0 Publication
Development |Enterpreneurship
And Sustaible
Rular
Devolpment
2|Dr.Karamjeet Harjinder Tu Hun Hor Na  |NIL National 2019(978-93- Gracious
kaur Singh Pachi'Kahani Da 80906-30-0 Books
Surewalian Alochnatmak Patiala
Dian Khaniyan |Adhyyan
Chetna Te
Chintan
3|Dr.Maninderjit [Nari Vivechan [Nil Nil International 2019(978-81- Tirlochan
Kaur 7914-399-5 Publishers
4|Dr.Sonia Devi  |Human Nil Nil National 2020)|978-93- Himalaya
Resource 89652-24-6 Publishing
M nent House
5|Dr.Sonia Devi  |Cost Nil Nil National 2020{978-93- Sharma
Accounting 5181-319-4 Publications
6|Dr.Maninderjit |Guru Tegh Nil Nil International 2022|978-93- Saprishi
Kaur Bahadur 93212-95-5 Publications
Jeevan Te
Darshan
7|Dr.Sarita Rana  |Guru Tegh Nil Nil International 2022|978-93- Saprishi
Bahadur 93212-95-5 Publications
Jeevan Te
Darshan
8|Dr.Sonia Devi  |Cost Nil Nil National 2022(93-5181- Sharma
M nent 319-3 Publications
9|Ms.Monica Effective Role of Effective Effective Impl|National 2018(978-93- A.S.College,Kh |Twenty First
Implementations [Professional Implementations of 86713-87-2 |anna Century
of Choice Based |Development of Choice Based Publication
Credit Systen: Teachers in Credit System:
Benefits And Education Benefits and
Challenges Challenges
10{Ms.Monica Skill Skill Development: |Skill Development  [Skill DevelopnNational 2018(978-81- Kanya Dawan
Development Potent Tool For 89459-11-6 |MahaVidyala |Publishers
Empowering
Women
11(Dr.Sukhwinder Higher Bharat Vich Uch Nil Nil National 2018| 9.7894E+11|R.S.D College, [Saptrishi
Kaur Education india [Sikhya De Badal Ferozpur Publication
A New Vision Rahi Tasveer
2030
12(Dr.Sukhwinder Adunik Punjabi  |Natki Jugta De Nil Nil National 2018(978-81- Nil Trilochan
Kaur Nat Chintin Mahtata 7914-98-1-2 Publishers
13(Dr.Sukhwinder Viyah De Geet  [Ammo Samne Daa |Nil National 2018(978-81- Nil Trilochan
Kaur Vichardhark Mugabla 7914-996-6 Publishers
Adyan
14|Dr.Sukhwinder Reeta Vale Geet [Reeta Vale Nil National 2018|978-81- Nil Trilochan
Kaur Vibhin Sarokaar |Geet:Jnam 7914-986-7 Publishers
Sambadhi Reeta
15|Dr.Sukhwinder  [Tali Te Betha Aap Handaye Sach [Nil National 2018|978-81- Nil Trilochan
Kaur Rabb Da De Dastaan 7914-958-4 Publishers
Alochanatamk
Adyan
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16(Dr. Maninderjit |Reeta Vale Geet [Reeta Vale Geet Nil National 2018(978-81- Nil Trilochan
Kaur Vibhin Sarokaar |Vibhin Sarokar 7914-986-7 Publishers
17(Dr. Maninderjit  |Punjabi Rang Punjabi Virse [Nil National 2018(978-81- Nil Trilochan
Kaur Lokdhara- te Punjabi 7914-958-4 Publishers
Badalde Paripekh [Sabyachaar De
Alop Ho Rahe Pakh
18(Ms. Surbhi Abrol |Digital Economy [Contemporary Nil National 2018(978-93- Nil Twenty First
Challenges and |Issues in Financial 86713-87-2 Century
Opportunties Inclusion Publication
19(Suman Devi Digital Economy |Effective Teaching |Nil National 2018(978-93- Nil Twenty First
Challenges and |In Higher Education 86713-87-2 Century
Opportunties Publication
20|Shweta Kumari Digital Economy [Higher Education  |Nil National 2018(978-93- Nil Twenty First
Challenges and |In India 86713-87-2 Century
Opportunties Publication
21|Ms.Monica Digital Economy [Role of Nil National 2018(978-93- Nil Twenty First
Challenges and  |Professional 86713-87-2 Century
Opportunties Development of Publication
Higher Education
22|Ms.Navjit Kaur Digital Economy [Leadership As A Nil National 2018(978-93- Nil Twenty First
Challenges and  |Driving Force to 86713-87-2 Century
Opportunties Bring Change in Publication
Higher Education
23|Dr. Maninderjit  [Roohan Dian Janwra De Nil National 2018(978-81- Nil Trilochan
Kaur Pairan(Alochna [Wafadari Da Ruh 7914-895-2 Publishers
De Dristhte Vich) [Te Asr
24|Dr.Maninderjit Tali Te Betha Tali te Betha Rabb  [Nil National 2018(978-81- Nil Trilochan
Kaur Rabb Da Ajoke smme da 7914-989-8 Publishers
Alochanatamk  [Dard
Adyan
25|Dr.Maninderjit  |Adunik Punjabi |Punjbai Natak Te  |Nil National 2018|978-81- Nil Trilochan
Kaur Nat Chintin Rangmanch Diya 7914-981-2 Publishers
Parvertiya
26|Dr.Maninderjit Viyah De Geet  [Viyah De Geet Nil National 2018(978-81- Nil Trilochan
Kaur Vichardhark 7914-996-6 Publishers
Adyan
27|Dr.Maninderjit Higher Ajoke Same Vich Nil National 2018(978-938- Nil Trilochan
Kaur Education india  [Vidyarthi Te 745155 Publishers
A New Vision Adyapak
2030
28|Ms.Inderjit Kaur  [Emerging Trends |Digital Markrting:  [Nil Nil National 2018(978-81- Nil Aashna
In Commerce A Potent In 940410-16 Publications
Management Business World Jalandhar
&Economics
29|Ms.Inderjit Kaur  [Issues And Electronic Banking [Nil National 2018(978-81- Nil Twenty First
Challenges In E- |challenges In india 940410-16 Century
Commerce Publication
30| Ms.Navijit Kaur Issues And E-Marketing : A Nil National 2019(978-81- NIl Twenty First
Challenges In E- |Key to Expand the 940410-16 Century
Commerce Business Around Publication
the World
31|Ms.Satinderjit Higher Higher Education  [Nil Nil National 2018(978938-745- |Nil Saptrishi
Kaur Education india |In India 155 Publication
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2030
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32|Ms.Sonia Devi 21vin sadi Di Kagazi Bhalwan Nil National 2019(978-93- Nil Saptrishi
Punjabi Kahani  [Manvi Mulla Da 88977-57-9 Publication
Ahem Dastavej
33|Ms.Sonia Devi Punjabi Guge Peer De Nil Nil National 2019(978-93- Nil Saptrishi
Sabhyachar De  |Gatha Da Arth 88977-67-8 Publication
Badalde Sarokar |Pasaar
34|Dr.Maninderjit Dass Patshaiya  [Anmol Guna Da Nil Nil National 2019(978-81- Nil Trilochan
Kaur Samaj Te Dunga Samundar: 7914-999-7 Publishers
Manukhta Nu Dass Patshayia
Den
35|Dr.Maninderjit Pasine Vich Zindgi Da Yatharth |Nil Nil National 2019(978-81- Nil Trilochan
Kaur Dhoti Zindgi: Darsoanda Kahani 7914-390-2 Publishers
Alochanatamik  [Sangreh
Adhiyan
36|Dr.Maninderjit Parvasi Punjabi [Harjit Attval De Nil Nil National 2019(978-93-87- |Nil Trilochan
Kaur Galap Sahit Navala Vich Parvas 765-20-7 Publishers
Badalde Paripekh
37|Dr.Sonia Devi Issues And Role of Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |Digitalisation In E- 88669-83-2 Century
Commerce Commerce Publication
38| Ms.Sanjiv Kaur Issues And E-Commerce :A Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |Boon Or Bane 88669-83-2 Century
Commerce Publication
39|Ms. Sanjiv Kaur  [Issues And Problem And Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |Prospects of 88669-83-2 Century
Commerce Agricultural Publication
Marking In India
40(Ms. Kuljit Kaur Issues And E-Commerce: A Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |Potent Tool For 88669-83-2 Century
Commerce Development of Publication
the Nation
41|Ms.Surbhi abrol  |Issues And Barriers To E- Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |Commerce in 88669-83-2 Century
Commerce Developing Publication
42|Ms. Suman Devi |lssues And Countries Issues Nil Nil National 2019(978-93- Nil Twenty First
Challenges In E- |and Challenges In 88669-83-2 Century
Commerce E-Bankiing in Rural Publication
Areas
43|Dr.Sonia Devi Sustatainable The Deriving Role  [Nil Nil National 2019(978-93- Nil Saptrishi
Rural of NGO's In Rural 88977-76-0 Publication
Development Development of
India
44(Dr.Sonia Devi Resurging India [Coreporate Social |Nil Nil National 2019(978-93- Nil Tanisq Printer
Responsibilty Tata 5181-282-1
Moters
45|Dr.Sonia Devi Emerging Trends [Role of Women Nil Nil National 2019(978-93- Nil Indu Book
In Modren Enterprenurship in 86754-72-1 Service New
Business Economic Growth Delhi
46|Ms. Satindejit Transcending Challenges and Nil Nil National 2019(978-83- Nil Satyam
Kaur Technology Services for Special 83043-28-6 Books
Abled in Libraries PVT.LTD.New
With Special Needs Delhi
47|Ms.Monica Emerging Trends [Emerging Trends in |Nil Nil National 2019(978-81- Nil Aashna
In Commerce Indian Digital 940410-1-6 Publications
Management Economy Jalandhar

&Economics
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48|Ms.Monica Issues And Security And Issues and Issues And Ch|National 2019(978-93- SPN Twenty First
Challenges In E- |Privacy Issues As A |Challenges In E- 88669-83-2 |College,Mukeri |Century
Commerce Potential Risk For |Commerce an Publication
E- Commerce
49|Ms.Monica Strategies for Globalisation: A Nil Nil National 2019(978-93- Nil Manakin
Business Blessing or Curse 86677-64-8 Press
Excellence For Economy
50|Dr.Ekta Epidemiology Traditional Uses of [International International {International 2019(978-93- Nil Carrer Point,
And Medicinal Plants  [Conference on 5407-406-6 Hamirpur
Transmission of [For Treatment of  Epidemiology And
Infectious Widespread Transmission of
Diseases Disease: A Review |Infectious Diseases
51|Dr.Sukhwinder Samkali Punjabi |Samkali Naari Kav: [Nil Nil National 2020(978-81- Nil Sunder Book
Kaur Sahit Sukhwinder Amrit 938795-9-7 Jaladhar
ate Shashi
Samundra de
Visesh Sandrabh
Vich
52|Dr.Maninderjit Samkali Punjabi |Punjabi Sahit Atee |[Nil Nil National 2020(978-81- Nil Sunder Book
Kaur Sahit Narivaad 938795-9-7 Jaladhar
53|Dr.Sonia Devi Human Human Resource  [Nil Nil National 2020(978-93- Nil Himlaya
Resource Management 89652-24-6 Publishing
ManagementHu House
man Resource
Management
54|Ms.Sonia Devi Samkali Punjabi |Natkaar Gursharn [Nil Nil National 2020(978-81-93- |Nil Sunder Book
Sahit Singh De Naari 8795-9-7 Jaladhar
Dristi
55|Dr.Maninderjit Guru Tegh Hind De Chadar- Nil Nil National 2020(978-81- Nil Trilochan
Kaur Bahadur Ji Di Guru Tegh Bahadur 7914-470-1 Publishers
Bani Da Vichaar
Dharak Paripekh
56|Ms.Suman Devi  |Changing A Theoretical Nil Nil National 2020(978-93- Nil Asian Press
Dimensions Of  [Study Employe 90238-58-3 Book Kolkata
Human Turnover
Resource
Management
57|Ms.Suman Devi  |Changing Use of Cloud Nil Nil National 2020(978-93- Nil Asian Press
Dimensions Of  [Computing in 90238-58-3 Book Kolkata
Human Banking Services
Resource
Management
58|Ms.Monica Changing Corporate Social Nil Nil National 2020(978-93- Nil Asian Press
Dimensions Of  [Responsibility: 90238-58-3 Book Kolkata
Human Doing Good by
Resource Increasing the
Management Social Benefits of A
Company's Core
Activities
59|Ms.Monica Problems And Women Nil Nil National 2020|978-93- Nil Asian Press
Challenges Empowerment 90238-60-6 Book Kolkata
Faced By :Need of the Nation
Unorganised
Sector Workers
60|Ms.Monica The Psychology [Issues and their Nil Nil National 2020(978-93- Asian Press
of Marking Potential Solutions 90238-59-Nil Book Kolkata

in Growth of E-
Commerce




61|Ms.Monica Environment & [Green Marketing: |Nil Nil National 2020(978-93- Nil Asian Press
Sustainable A Step To Protect 90238-67-5 Book Kolkata
Development the Environment
62|Ms.Navjit Kaur Inclusive Rural  [Gamification : A Nil Nil National 2020(978-8193-  |Nil Knowledge
Development In [Futuristic approach 3014-6-3 Publications
india for Agricultral and
Rural Development
63|Ms. Poonam Banking & Impact of Nil Nil National 2021(978-93- Nil Asian Press
Sharma Finance Demonetization on 90970-19-3 Book Kolkata
Banking Section
64|Ms.Satinderjit Emerging Trends [RFID In the Library |Nil Nil National 2021(978-93- Nil Saptrishi
Kaur In Academic of Educatio: 90642-76-2 Publication
Libraries in 2021 (Benefits and
Era Challenges
65| Ms.Satinderjit Research Collection International Research Met|International 2021(978-81- Anandibai
Kaur Methodology in [Development in Multidisciplnary 951586-8-3 |Raorane Arts,
Library Science, [College Libraries in |Conference Commerce&
Social Sciences & |the Changing Science
Commerce Global Scenario College,
66|Ms.Monica Economic & Corruption : A Nil Nil National 2021(978-93- Nil Asian Press
Social Issues Curse for Economy 90970-33-9 Book Kolkata
That Plague
Indian Economy
67|Ms.Monica Banking & Mobile Banking: A [Nil Nil National 2021(978-93- Nil Asian Press
Finance: Theory, [Potent Tool for 90970-19-3 Book Kolkata
Praxis and Growth of Banking
Solution Sector In India
68|Dr.Sarita Rana Guru Tegh LifeAnd Times of  [Nil Nil International 2022(978-93- Nil Saptrishi
Bahadur Jevan  [Guru Tegh 93212-95-5 Publication
Te Darshan Bahadhur
69|Dr.Maninderjit Guru Tegh Guru Tegh Nil Nil International 2022(978-93- Nil Saptrishi
Kaur Bahadur Jeevan |Bahadur Ji De Bani: 93212-95-5 Publication
Te Darshan sarokar Ate
Pransagita
70|Dr.Sukhwinder Guru Tegh Balidaan De Nil Nil International 2022(978-93- Nil Saptrishi
Kaur Bahadur Jeevan [Murat: Guru Tegh 93212-95-5 Publication
Te Darshan Bahadhur
71|Dr.Maninderjit Maaf Karna sahib [Parvaas De Ni. Nil International 2022(978-93- Nil Tirlochan
Kaur Parbabh Kabulde 95706-17-9 Publishers
Kahani : Adure
Chaa
72|Dr. Anjali Monga |Vishav ke Mahan |John Amos Nil Nil International 2022(978-81- Nil
Darshnik, Comenius 958348-0-8
Manoviganik
avm
73|Dr.Sarita Rana Bharat Samaj Samaj Sudharak Nil Nil National 2022(978-93- Nil Smita Prints
Sudharak Movements in 94646-46-9
Punjab
74(Dr. Maninderjit ~ [Punjabi Nil
Kaur Sabhyachar De 978-93- Trilochan
Pehchaan Chin  [Alop ho Reya Virsa [Nil International 2023[95706-39-1 |Nil Publishers
75 Guru Gobind Nil
Singh de Khalsa Panth : 978-
Dr. Maninderjit  |Pervchaan te Sahib e Kmal Guru 9395706-25- Trilochan
Kaur Sanrachna Gobind Singh Nil International 2023|4 NIl Publishers
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Introduction

Women em
powerment is no ‘s aui
- n new , a well-know
concept around concepl, it is quite nown

and changin :h; Elf‘hﬂ ""'f{'“ﬂ"pﬂ" over the world have been challenging
— mg id“' Cr inequalitics since the beginning of history. Women ard
- rapped n a cycle of poverty duc to a lack of diverse and market
-"i_‘ﬁpﬂnﬁwc cducation and skill building opportunitics. More often than boys,
® wirls are pulled out of schools to take over houschold responsibilitics. Many
DEver have the chance to go back. So there is a need to facilitate skill
l_’“‘ldmﬂ. vocational training, and cducation programs across India to
improve the status of women. Skill and knowledge are the driving forces for
cmpowering the women for economic growth and social development for
any country. Countries with higher and better levels of skills adjust more
| cffectively to the challenges and opportunities of world of work. Skill
| deveclopment of women results in women's ability to influence or make right
decisions, increase self-confidence, better status and role in nation's growth
and housechold etc. If we start thinking like the country’s first prime
munister, Pandit Jawaharlal Nehru who said, “when women move forward
I."thc family moves, the villages moves, and the nation moves. Employment
gives economic status 10 women, economic status gives way to social status
and thereby empowerment”, then no one can slop women to grow in our
country and take the country to new heights. The aim of skill development,
related 10 women, 1s not just preparing them for jobs, but also improve the
performance of women workers by enhancing the quality of work in which
’ they are engaged. The empowerment practice has to go beyond its focus on
women 1o gender. The concept of gender will also, encourage an
| inderstunding and an analysis of power relation, and enforces the idea of
leveloping capabilities rather than simply skills. Women skill development

sitintive in Indis plays a very important role in the overall development of
ie country. >

el
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CONTEMPORARY ISSUES IN FINANCIAL [Ny,
Surbhi Abrof*

—_— S

anmuimmm in the Indian economy, Financial
a new term in Indian context which is basically the delivery of financial
bow income group of the soctely at very low prices. Maln alm of financlal inclaion U9 10 ey,
between rich and poor, It plays a crucial role in the process af economic growth and adua,
soctety. It is introdwoed with the purpose of increasing saving habity of soclety because it i

figk
that, “Do mot leave yourself or your family wnprotected against the financial storms.. Build up 1o
It is importamt for the welfare of the society and advancement af the society. The best two exam
financial inclusion in India are PMIDY (pradhan mantri Jan dhan yofma) and PMMY{ pradie,

mudra yojwa). This paper focuses on the emerging issue, need and Importance of financiol mce
India. This research paper emphasis on the role af banks in financial inclusion, challenges and s

of financial inclusion on Indian economy,

Introduction

e .context, the term *financial inclusion’ was used for the first time in Apsl

in the Annual Pul_m:r' Statement presented by Y. Venugopal Reddy, the then qumrll!:

financial i f::lnmn I.I; ﬂ;;m-ﬁke Pondicherry, Himachal Pradesh and K::Hlaummﬂ:’
el et ir districts, he : Sanound

mmqumnumﬁw Eﬂmnme:nt -i:'rfIndm recently :

: bank 8
to at least 75 milﬁuumgbﬂmzﬁ‘l;ﬂfmmmﬂhmmm
Meaning

: aclusion aew in Indian context, I impl financial -.
o simple terms,
L i b e

S aective of fin lon is to ' '
i meet the specific needs
B o ey o
(NABARD) has been an active Player in India’s qyag tu:;r,,h lﬂm;ﬁdw
Definition
Financial inclusion may be defined g5 the

and timely and adequate credit where needeq hrp::mﬂf ®Nsuring aceess to financis! ser”

Il.ﬂl
ble Broups such as weaker se¢¥
» mmmhﬂmmanhuuncmm_%

234 Alla Bakah, Mukerian,
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45
gFFECTIVE TEACHING IN HIGHER EDUCATION

Suman Devi*

" esoarch paper represents the various innovative teaching techniques which should be used
i modern education. This paper emphasis on the role of a teacher , why there is a need of using

_ in teaching and challenge faces by teachers in today’s modern education. A
ploys vital role in the lives of their studenis. A teacher is a person who helps to acquire

._ and values. They build a warm environment in the classrooms. Studenis pretend
as their role models. Someone has rightly said that, “A good reacher is like a candle- it
o itself o light the way for others ", A teacher is a guru, a coach,an advisor, amentor and a role

i of their students. As the trend is changing in education also, a teacher has also to change their
paching techniques in spreading education because it is rightly said that, “The art of teaching is
o of assisting discovery . A teacher has to use various technigues to build the warm environment
e classroom, to make their students good listeners and to give directions them for achieving success

e life.
Teaching and learning are two sides of same coin. Teaching is a face -to-face , formal,
et situation in which the ideas and instructions pass from one biologically responsive organism
xober ina social matrix, In India , the National Policy on Education, 1986 and the Programme
Acton 1986 have emphasized the need for a complete restructuring of teaching education.
: "'"‘ﬂ“ future of the children (students) , there is a need of effective teaching practices.
 *veicachens personalise the learning for their students, Effective teachers promote student
v ” Nrelated instructional methods have been extensively documented in the educational
' » eritical areas of teacher effectiveness:

' The

' teacher a5 a person

; l‘ﬂump Management and organization
L

L

1 for instruction

Hm"ﬂl'mg nstruction
Shudent progress and potential

‘ Commerce, Dasmesh Girls college, Chak Alla Baksh, Mukerian.
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13
HIGHER EDUCATION IN INDIA: ISSUES AND CHALLENGES

Shoets Kumaoar®

Higher education sector in India is undergoing rapid transformation and change. Many private

ittes and “"'""-f""" are increasing rapidly and provide the best higher education. Education is
of the significant factors which help to the development of a country. Country like India now has the
¢ higher education system in the world in ferms of number of institutions, it holds the second
place in terms of student envollment but India is still facing the issues in promoting the higher
pdwcation. No doubt Growth ix there but the ratio of this growth s not satisfactory. This may be due to
m commodification, substandard guality, inappropriate measures of assessment, lack of focus on
(wality research and development, poor infrastructure and faculty shortages are some of the enormous
srwes that the education sector is currently grappling with. This paper finds out the scenario of higher
ducation in India and also find out the issues and challenges that higher education sector faces and
dso suggest the solution to this problems and issues,

ntroduction
India's higher education system is the third largest in the world, next to the United States

od China. The main governing body at the tertiary level is the University Grants Commission,
hich enforces its standards, advises the government, and helps coordinate between the centre
d the state. Accreditation for higher learning 18 overseen by 15 autonomous institutions established
¢ the University Grants Commission (UGC. As per the latest 2011 Census, al?uut E:Js% (I:’.B
illions) of Indians are graduates, with Union Territories of Chandigarh and Delbi topping the list
ith 24.65% and 22.56% of their population being graduates respectively. Indian higher education
#™m has expanded at a fast pace by adding nearly 20,000 colleges and more than 8 million
sdents in a decade from 2000-01 to 2010-11. As of 2016, India has ?99. unn:t:_mhﬁ. W}th a
eak up of 44 central universities, 540 state universities, 122 deemed universiies, 90 private

iversi instituti d and functioning under the State Act, and 75 Institutes of
iversities, § institutions establishe s among others Other institutions

tional Importance which include AIIMS, [IT's and NII's @ o
ade 39,071 colleges as Goverment Degree Colleges nC PrVEZ D‘ﬁﬁﬂfﬁf‘“’“‘
00 exclusive women’s colleges, mncﬂmiﬂimd“thm““im“ s their own egrees.
the UGC in 2016, Colleges may be Autonomous. i.0. ompow tg;‘ﬂm’ﬂ'“mmﬁm st
10 PhD level in some cases, Of non-autonomous, In which “’i;i r::sn T vover, Gegrees e
spervision of the ualversity fo which they aro afffateds IR GBS EERFEEEEEE

arded in the name of the university rather than the college.

Assistan! Professor, Department of Commerce, Dasmosh Qirls College, Mot

LR
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E OF PROFESSIONAL DEVELOPMENT oy \7
s TEACHERS IN EDUCATION f

Muonica®

ﬂ-———___-—_—-__—-—--"'\

Great teachers help create great students. In fact, re.s'eq:.rrch shows fhml an inspiring and s
seacher is the most important school-related factor influencing student ﬂfﬁm:mfﬂﬂ 80 It 5 i,
pav clase antention to how we train and support both new and exper{eﬂced UCIOTS. Educapiyy i
mever-ending process. It doesn t stop after earning a degree and starting a career. Through congy,
education, career-minded individuals can constantly improve their skills and become more Profic,
at ther jobs, Modern trends in education are aimed at creating effective schools. But could you ima,
modern and comtemporary school without an effective teacher? Does the teacher can be effective 44
do not follow current trends, if not grow professionally? No, not at all, as I am sure you are gea |

@vrofessional development for a teacher is critical fo career success. Professional developmeni for amw
is mecessary, as new teaching information, techniques, and methods are continually being updated
changed Your education and experience alone will not be enough to serve you throughout your wa
career To revitalize your teaching career you need to take passionate action steps. This paper sugy
thai Professional development of teachers is particularly important for higher education sysien
Indiu to encourage teachers 1o pursue professional development, not only to ensure the best lears!

wicomes for their students but also 1o be more effective and satisfled in various other aspects of &
vork

atroduction

= lnnnnermum. the role and ﬂm';:tinning of schools are changing and so is what is exp*

Heaches m" eachers are asked to teach in increasingly multicultural classrooms: to place g
- mw '.md:: Wwith ﬁpﬂfflai ]Eaming needs in their classrooms; to make®

Hanning within evaluati “'.vnﬁ”” i ““mmun_u_:atmn technologies for teaching; 1o engage et
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;sADERSHIP AS A DRIVING FORCE TO BRING CHANGE
INHIGHER EDUCATION

Navjit Kaur*
———————————————————————————

i
r" This paper discusses importance of leadership in higher education. Leadership is the art of
e nt:‘nrngrung of people to act towards achieving a common goal, The leader is the inspiration and
i wor o the action. He or she is the person in the group that possesses the combination of personality
m skills that makes others want to follow his or her direction. Managemeni and leadership
g - mduionally conceptualized as different yet related aspects at the workplace, with differentiated
O.and responsibilities for contemporary practitioners of the system. The purpose of this paper is lo
tuat the leadership styles in the graduation and post graduation classes. Along with this, the paper
“ins the importance of leaders to Jacilitate student learning and te add 1o the body of human
wiedge, to innovate and develop and disseminate new ideas. Institutional leadership can be
“‘”ﬂj’-“ important tool in the hands of leaders for brining the change in higher education system.
:mfa intended to (1) define the leadership concepi, (2) critically discuss its importance, (3)
:" various leadership styles(4) critically examine models of strategic planning and suggest a
pproach to this process, and (5) offer suggestions for the improvement of leadership in the
"t of eo-existence within a redefined strategic planning environment.6) inter-dependence of

ip and management.

o "
1 I'“’. e has been a growing interest in the role of leaders within Higher Education (HE)
in recent years, driven both by the influence of HE institutions in developing learners
develop as leaders in wider society, and by the changing shape of HE leadership itself
tbe face of global challanges in the sector. Several contextual shifts have occurred within the
. particularly globalization S. A, Black 55 of the market

Igher i ent decades, :
di Education iﬂtﬁ‘lﬂﬂ; ;J; ;.::titminm. development of for-profit private institutions, cutbacks in

lic fun: si-border academic mobility (Gibbons, 1998; Middlehurst, 1999;
mﬂﬂ; %ﬂﬁch, 2011). Leaders in HE institutions have to examine how to
hofer ) . must also find approaches which fit best in the HE context;

Her | ] jzations, and -

& the ;ﬂ:&rﬁ Lﬂrnhip approach. However, this is not straightforward since there is no
bear consensus on the definition nl‘lu_admhip (Kennedy, 1994) and the parallel and sometimes
Uerweaving evolution of leadership ideologies complicate the picture, Over the past 100 years
“veral broad philosophies have emerged and can be seen to persist in various Buises in modern
Mganizations:

L

S Protessor, Depariment of Commerce, Dasmesh Girls College, Mukerian,
201

|
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E-LEARNING/E-GOVERNANCE IN
HIGHER EDUCATION

e, Sonda Deui

higher edoation system s required for overall development of a nation  Electroni

i ¥ f¢ - Govermance) is the use of Information and Communication Technologles (F1CT) for the
'm'“”-.j.mﬂmn. and monitoring of government programs, profects, and octivities Moy
*,..ﬂm#w ~oveal that the integration of ICT helps to reduce the intricacy and enhance the oversil
of higher education. E - Governance Is understood as a set of activitles involving the
giwcinve contribution of information and communication technology (ICT) for sirengthening
sdwmtration and management in higher education system in India has declined somewhat over the
ww threy decades due o remarkable increase in the number of colleges and universities and thewr
—atcanion This paper examines the nature of change in Higher Education with respect to the

mnduction and growth of e-learning and E-governance and also find oul the issues and problem thai
inda facing im implementing E- learning and E-education in Higher Education Sector

Istreduction

Electronic Governance is the application of information and communication
imology (1CT) for delivering government services, exchange of information, commumcation
amactions, integration of various stand-alone systems and services between government-to-
e (G2C), government-to-business (G2B), government-to-government (G2G), government-

royees (G2E) as well as back office processes and interactions within the entire government
~vework. Through e-govemance, government services will be made available to citizens m a
' eflicient and transparent manner, The three main target groups that can be

y o aedin governance concepts are government, citizens and businesses/interest groups.

“#verance there are no distinet boundaries.

._m['"‘lh four basic models are available ~ government-to-citizen (customer), government-

The “-:_“#mnunt-m-gnvlefnmnnt and government-to-business | |
" g i g0 ”;ffﬂmt-tu-clltmn (G2C) e-governance is to offer a vanety of ICT services
et g g eflicient and economical manner, and to strengthen the relationship between
There e . oS Using techniology.

e "“"[ methods of government-to-cusiomer e-governance. Two-wa)
oW citizens 1o instant message directly with public admunstrators, and cas!

'
Miessor and Heud of the p(; Department of Commeree and Management, Dasmesh Girls Colege:

171
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ELECTRONIC - BANKING : CHALLENGES TN INDIA
M. Indarsit Kour®

Bawking secior plays a very imporiant rolé for the growth off & cownrr There showld ba @ kaalthy
banding svstem for develapment of any counery, This sector i developingin India from last finw decades
New revalutiony Rave been inrrodwcing in this erea, E-banking ir an ezsearial revolution i iz secton
Through E-banking, banks desire de irtroduce the core
The term, Electromic Banking refers virtwal bankireg or irternes benking or online harking which is an
dlgnironic fesiem with the use of which the customers cam perform the various finessial fransoctions on
tha secared websie of sy instination which may be rerail hank or virtug! bonk This ip wery wegful way
for the cusiomers ro perform banking iravsaerions, Bur ki banking syatent is facing some proflems in
fndia. The ohjective of this seudy is to kv and underriand rhe

! varicus challengds whick see posad by
E-Bankirg in Indiz. This saudy & bered an secordery dofe whish i collectad from various websies,
JToarnals e

Keywords; Bonking, E-Banking Components, Challenges, fndio
Introdection

The banking industry plays a vital role for development of any nation. 1t is like a lifs ling of
any country. In present era, the banking industry is rapidly prowing industry in India. Bank refers
toa financial institstion which provides various services i its customers like, accepting depasits,
providing loan, lockes facility, issaing and collecting cheques and other many services. In presest
era, [T {Information Technology) based services ase provided %o the customess by banking industry.
Modern wehnology s used in order improve the efficiency of the banking sector. Electronic
banking & an imporant part of modem hanking system. In many countries, banking system is
highly regulated tecause it is vital I order 15 ensuse stability of finance.
Review of Literature

Accarding to Reeta and Manju Asht (2016), oo doubt Indian banks are making sincers
efforts for adoption of advanced technology and for installation of e- delivery channels but still

maszes are wary of the coneept nd 1l there are many challenges cognate to the safety and
eecurity of money and information. Technbeal defaules shoutd ba evaded Government should
magnify isvestments for construction of well furnished building and infrastruchere, Acconding to
Sharma {20097} the trends sovard electronie delivery of products and services are cocurming partly
a5 a resalbl of consamer demand and partly because of increass in compeiitive environment in

Agsistanl Prafessor In Commerce. Dasmesh Girls Colleps. Chak Alla Baksh, Meberian, Pesjab,
inderjiLdhuggaEpmas] aom

I2E

Elecoronic ‘g Challesiges in India

plobal context.

Objectives of the Stady

«  Tounderstand the concept of banking
+ Toknow about Elestronic banking o .
&  Toknow aboit challenges posed by = banking in India

Rezsearch Methodology

pirarmals ebe.

Banking in India

In India, first bank, the Bank of Hindustan, was established in 1770, and then another bank,
General Bank of India was established in 1736, In 1806 the Bank of Calcutta was developed
which was renamed as Bank of Beagal in [309. Thea the Bank of Bombay and Bank of Madras
were introduced in 1840 and 1843, Lager the 3 banks, Bank of Calcutta, Bank of Madras and
Bank of Bombay were merged and new bank, Imperial Bank of India was formed in 1921, which
e tarn became State Bank of India in [955. It i5 largest bank of India. [n India currently thers are
Yot of private and public sector banks.

A preseat, In Indio, Reserve Bank of India is 3 central bank which regulates the Indian
banking system. It was established in 1935, as per the provision of Reserve Bank of India 1934
act, It started its working &n 1935, it was originally privately owned but it was nationalized in
1949 and then it was fully cwned by the Government of
Warious rules, repulations and policies are formed by chis bank hm—d:rmr:gtdmlhcbmﬁng
Eﬁﬂhﬁhmn:ﬂﬂfﬂﬁtmhﬂgiﬂ.&uﬂmﬂiﬂm Mm;m“ﬁmmmn
decades. The information technology revolution ke had 3 grest impact on Indian banking sysrem.

_ Electronic Banking is a very important term which is used in modern banking sysiem in
lnd.n.:EllEcmcha.nk_hgrl:ﬁﬂ-'ﬁirmﬂbuﬂngﬂiﬂtﬂﬂttm;ki]'tgurnnl[nthmﬁngmth e
thmmw,“ﬂEMWﬁtﬁmmm&mmﬂm!mm
wummﬂwtbﬁmnfwimlhﬁmnhhhmyhnuﬂbmkﬂvml bank, It i zafe, fast and
efficient slectronic system which

MMMHtm:fmmﬂmm carey
their caline services, 24 hours a duy and 7 days a week CERL

In other words, E banking refers 1o the use of ATH
mnmimjummwmmmwahph
Fhysically present in the bank.

Under E hanking varicus transaction
balence, different kinds of payments |ike bi
are performed ebestronically.

E Banking Inciwdes

*  ATM (Automated Teller Machine): 1t is an shectronje computerized devi
allows the customers of the banks to directly use 3 secired meshod afmmunim:'-ﬂlz: :;:
their bank accounts. It oan be opersted by the customers. There is no roed for a customer 1o visit

Inddia AL present it i an apex body,

5, like money tansfer, making queries far sccoumt
fls. mobile recharge and flling income tax retam enc.
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E-MARKETING : ‘A KEY TO EXPAND THE
BUSINESS AROUND THE WORLD’

Mrs. Naujit Kaur*

e
Learning all about E Commerce and E Marketing is the prominent need of every business, No one
can afford to ignore the E Business channe! and

hope to grow one's business up to International level
Even if an Organisation continues to explore and

grow its traditional channels of sales and distribution,
the online presence is something that will need to be considered as a parallel marketing strategy,

simply for the fact that the competition will be present and visible to the customer and more importaniy
the customer expects you to be available on the net, E Marketing is the modern way of convincing
customers to buy producis and services over the internet, It has great importance in the business world
This paper contains the importance of e marketing, its affect on both producers as well as customers,
how it helpful to expand the business at international level, Masses these days give more worth fo
social media not just for shopping reasan but for making relations with others, Due to lack of time
because of busy schedule every one desires that shopping should become more convenient which e
marketing making possible these days. _

Key words:- E marketing , E commerce, Marketing Mix.

Introduction

Building an E Marketing plan for any business or product is quite engaging and challenging.
What makes it more interesting is the fact that unlike traditional channels where one needs to
depend upon market surveys and other means to gauge the customer behaviour, using the internet
search data one can have instant feedback about the customer and this data can then be analyzed
and used for building product strategy as well as marketing strategy. The internet is considered as

a channel partner. Hence online marketing is to be considered as a channel marketing strategy. A
Organization needs to define specific objective from internet marketing and building
communications as well as scheme around it.

Internet marketing is one form customer touch point where companies directly interact with
existing as well as potential customers, Implementation of E-Marketing by any business enterprist
can change both the shape and nature of its business all over the world, Because the increas®
usage of the Internet and other Electronic Marketing tools (i.e.: E-mail, Intranets, Extranets o
Mﬂhi]:iphun:ﬁ] in electronic transactions might create not only a lot of opportunists farhlﬂh;:

: of its threats, From this prospective, it is noticed that .

Intemet, other electronic media tools and Electronic Marketing tools are playing 8 .'""“]W
T:ntm] role in conducting marketing activities within business enterprises regardless .ﬁs 7
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ROLE OF DIGITIZATION IN

Mrs. Sonia Dissi EH EJ

M_

The objective of this Paper iy to
parential for creating employmeny opportinities,
is important to integrate the cconomy by
the diverse form of information sueh o
global downtyrn § milfion joby wy
is high and the mafor growtl

investigate the impact of eligf

. Wzatia, 5
Digtitization bmw @ key gy,
creating dipital markets, 1) ‘rf."-’ﬂzr.:,r,rﬂ Wer fy f‘rlrﬁf_"" i
text, sownd image, or yoje ¥ into g ‘E-::'nﬁ,&:mi:.:,_
e created by divitization If we spp h D:L: f2eq ﬁ-""iu!ﬁ; A

MGOP i due to Digitization, The COmmerce gy IrJf v by,
due 1o increase of digitization and developing nation also fake the aelvany Wilieg g . % ,
shown the differcnt countries whose ecanmerce business

LA
: 1€ thiy W
Fnereased dye 4, 4 H"-’F:;,.,
this paper indicate that how digitization improve the growih

diﬂ”ﬂ'ﬂrﬁ %
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Introduction

‘Digitalization’ has become a buzz-word’ In recent years, encom Passinganypp,_
but complementary technological develo pments. These developments make y %: g
Industrial Revolution’, This new revolution of economy and work follows the “h‘“:rr'
since the 1970s through the introduction of electronics and information t’-"-‘hﬂﬂlng-.'dr:-,;:f
levels of automation of complex tasks and processes (automation and ro botisat ;
the Third Industrial Revolution,

on) tb—i.i':_:_-
If for some this ‘revolution’ paves the way for a renewal of Euro

pean ceonomies gz <. -
to increased economic growth (Van Ark, 2014), less attention has been given 10 the =

digitalization on many aspects of people’s economic and social life, and the changes iy frem.
and content of work, The current lively debates about the very low quality of jobs cresss: - .
service sector by ‘uberisation’ or the ‘e-economy’ remind us that while digitalization is e~
opportunities for new jobs and new business, it is also a challenge for some cument =<, -
quality of jobs, +
Through social dialogue, trade unions are by definition at the forefront of the fighttosiees
and improve the condition of workers in this new economic context. Needless to sy, b
significant challenge for trade unj ons, particularly in a period when chan ge is still being iz
austerity, often with a limited role for social dialogue, G o
Consequently, this paper suggests that it appears reasonable to distinguish between the &
cause-effect relationships that occur in the coyrse of the spread of digitalization, Thest r_.ﬁn."'-iﬁ
clearly formulated with respect to their technological foundation as well as the area of 5

*  Head of Department and Assistan

Professor of
soniz.chn007@pmail.com

¢ At
Commeree Depanmen, Dasmesh Girls |

144



k_‘{?)

-

ISSUES AND CHALLENGESIN
E-COMMERCE :

AN INITIATIVE TOWARDS EASE OF DOING BUSINESS

Dﬂn Anthology of Selected Papers Presented at the
ean, College Development Council, P.U. Chandigarh

Sponsored

National Seminar
On
9" February, 2019 [Saturday]
Organized by

POST-GRADUATE DEPARTMENT OF COMMERCE
SWAMI PREMANAND MAHAVIDYALAYA, MUKERIAN

Chief Editor
Prof. Narinder Kumar

Editors

Prof. Sunil Aggarwal
Prof. Mandeep Kaur

,

TWENTYFIRST CENTURY B
PATIALA



stedition published in 2010 hy

Wi ENJT!-TRST CENTURY PUBLICATIONS
Ph !;‘91:;3‘ hl?“m' P.O. Punjnbi Unvivernity, Patinlo (P13) - 147002
i 3-08354 (1), 92167-63888 (Mol.)

manil ; tfepublicational lidrovail.com

rinku_randhawn?7 TEynhoo,com

In Assaciai an with
BOOKMAN

B-11, Sawan Park
Ashok Vihar, Phose - 3
Delhj - 110052

Tlu_! responsibility for the facts or opinions expressed in the chaptera arc entirely of the authyy,
Neither the College nor the publisher are responsible for the same,

© Reserved

ISSUES AND CHALLENGES IN E-COMMERCE ; AN INITIATIVE TOWARDS EASE
OF DOING BUSINESS

by
Prof. Narinder Kumar, Prof. Sunil Aggarwal & Prof. Mandeep Kaur

ISBN :978-93-88669-83-2

Price : 500/-

Laser Type Selling
Roshan Dhindsa & Manpreet Singh

Printed in India at
Twentyfirst Century Printing Press, Patialn




30

E-COMMERCE : A BOON OR BANE

Ms. Sanjiv Kaur®
e ———————————— —_— —_—
chalization has been described as "'the ways in which the world is being knitted together With
=it of globalization, the concept of E-commerce came in lo exisience. Now a day 5 E-commerce
=g rapidly dve to internet penetration and availability of budgeted smart phones. E-Commerce

=ting the competition among all the businesses. Over last few decades the popularity of e-

e has tremendously increased due to its quick and convenient way of exchanging goods and
hr aims to analyze the present scenario of

wrvices. The present study is a conceptual survey whic
ece. Even we carry out our bank operations, mail services, and reservations of tickets through

Eology. Electronics commerce is one of the important operations of computer networking.
vz many online companies which are doing online transactions. Few importani ones are = eBay.
« lip kart, mantra, jabong, snap deal etc. Almost every day, a new comparny is added in this
¢ Generally, there is a discussions that whether ‘E-Co

mmerce is a boon or bane’. In this
we shall see the detail to find the answer by going through the evolution of E-Commerce and its
zes and disadvantages.

ds e-commerce, information technology, compuler network.

g of E-Commerce

s= fast and dramatic changes in inform ation technology specially in last one decade has
e« concept of marketing in which buyer and seller do not see each other face to face nor

+ zoods physically; the whole transaction is carried out with the help of ‘on line’
sication. The entire deal is carried out with the help of computer - telecommunication and
4ng with associated hardware. In the e - commerce internet provides information about
=4 services “It is” a way of conducting imaging and executing business transactions and
s through elec-tronic media and net working in computers and communication net work,
. =-mail are resorted. Customers know about goods and services sitting at home. The
e i wutors, suppliers and services providers let the consumers know about their
S - . size, color etc, through multi-colored catalogues on website. The consumers
ws wah sites and compare their relative prices, quality characteristic, features
ey oz e obtained from suppliers around the globe. The websites are available
B < fivec selling, context selling, financial and other services such as hospitals,
. e udwertise-ments, property, entertainment, product demonstrations, bill payment,
s e ser-vices which one can think of. 3

ez T ough the use of internet and other electronic devices can be of following

Deemesh Girls College, Chak Alla Baksh, Mukerian, sanjeevkaur8(@gmail.com
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~ PROBLEMS AND PROSPECTS OF AGRICULTURAL MARKETING IN INDIA

Ms. Sanjlv Kaur
“Assistond Professor, Dasmesh Girls Callege. Chak Alla Baksh, Mukerian, Punjab email-sanjeevkaurSPgmail, com

gl Agriculture is the backbone of Indian etonomy as the cconmmic development of this country is very much relied Wpon thy

..n.:iruhml activities, Agriculture provides not only food for the nation's population bul also provides apportunities [y
£ ployment generation, saving. contribution o industrial poodls market and earning foreign exchange, Marketing o
agncultural products means a series of achivities involved wm the movement of agricultural produces from the point o

*F'lﬁll:hm to the point of romsumption. Agriculture production system in India is characterised by small scale produciio,
vl ssasonality of producti

_ on and demand and many mone. Ths paper is an attempt to identely varows problems faced by th
E 3 Indian agricultural sector with solutions done by the government tll voday and still to da.
§  Key Words: Agriculture. Agricultural marketing, Economy Development

£ Introduction
= Agreulture s the backbone of Indian economy as the

; . econons development of this country bs very much relied upon th
g - SFicultural activities. Agriculture provides not only food for the nation's population but also provides oppertunities fo

- #mplovment generation, saving, contribution to industrial goods market and earning foreign exchange. In India, agricultur
~-and allied sectors (including agriculture, livestock, forestry and lishery) contribute 16 per cent in GDF and employs over 5
§ Ppercent of the workiorce in the country. lndia

N ns ad By is the largest prodhucer, consumer and exporter (15% of the world expurts) o
4= Spices spice products. In production of fruits,

India got the second position in the world. India’s horticullure ou
L ffruits, vegetables and spices) reached to third position with the help of producing 3235 million tonnes (MT) in 21]1:5:
4. Agnoulture also contributes in export which is 10 per cent of the total country's export. India is the largest producer of mill
L5 with anmual output of 146.31 MT which s 18.5 per cend ol the tolal world production, Aleng with this, India is the secan
- largest producer (14 % of the world sutput) and sixth largest exporter (276% of the world exports) of sugar. Increase in th
F._—_;'-pnﬂu:hm of various agricultural products is not sufficient for the economic development process in this country. It als
= mquires a systemalic and scientific marketing system for the purpose of marketing agricultural products in domestic marks
75 s owell as i international m.nliupl.. Marketing of agricultural products means a series of achivities involved in the movemest «
S agricultural produces E“""‘{ﬂ"‘-‘ ot of production 1o the point of consumplion. According to Thomsen, the study «
e agricultural markebng comprises all the operations, and the agencies conducting them, involved in the movement
- farmproduced iﬂﬂd‘*_"“:hlm #nd their derivatives. Prof. Faruque observed: “agriculbural markeling comprises a
2 pperations ﬂvamﬂ:upﬁw 'ﬂl:f farm produce from the producer to the ultimate consumer. Thus agriculbur
- marketing includes B osgfofis i‘:"':':*:l Brading, processing, preserving, transportation and financing.” According
" the ™Mational Eumﬂmﬂ:;; m‘“‘“’“‘“ . _I:f;ﬂm:;‘ﬂ%-h a process which starts with 2 decision to produce
- saleable farm “OTC i condideratons and Jadliies pos —ar e Of system, both functional and institutional, based
= technical and S0 ation. am”"'“ﬁmmmmamhwmm
- transportBUN L intervention 180k place for etlous pur e | M2rketing is characterized by pervasive povemsie
- alsd pd. I the tni L orms. With the passa af tme the nes
a1 marketing als i e ge

- agricultur ket for agr pROAUCTS, STVangemmnt foe ageiculn ) el ) CBriculture was required to increase prods
" provide B M8 the elficiency of the praducers g gy, shv lc, Butin the present scenario, weulhural ma
s mﬂ#nﬂm : or tather i " Markel thelr agrcut gy

, r agric .
" argin. Wi DU Fﬂ"ﬂmﬂwm‘ e rale -ﬁﬁm;ﬁ_,.‘hﬂ,fﬁ; oy, S gt el
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i. E-COMMERCE : A POTENT TOOL FOR
E DEVELOPMENT OF THE NATION

Ms. Kuljeet Kaur*

From a trendy expression to a current-day reality, e-commerce in India has been experiencing
remarkable development, successfully changing the manner in which people transact . People today
can shop literally everywhere inside minutes, be it their workstations or homes, _ann' above all, whenaj‘l-'er
of the day at their feisure. The online market space in the nation is burgeoning in terms af ?ﬂjr:ﬁ;
. going from travel, movies, hotel reservations and books to the likes of marira! services, ; s;; :mjm
*  gadgets, form gceessoriss and even groceries, E-commerce represenis electronic mmm:rcz andp o
" to exchanging products and veniures through the electronic medium. B2B, B2C, C?Clnnm?:;r;fwa o

oper door help consumer preferences and consumer mar.i*m_ developing lefe::mm:: mﬁnf il
. challenges of the future. E-commerce has revolutionized business, changing the shape e fﬂmﬁr
‘ with internet (The NET), the computer communication network crea.rmgfz e-cr;rinme.-ce T.::e = fm vt
consumers and business India is demonstraiing tremendous development in the E-commerce.

' ' asons for that. There is a growing
¢ of the PC and the developing use of the Internet is one of reast i
ﬁ?r:'eniss among the business metwork in Jndia about the opportunities offered by ecommerce The

present paper predominantly plans fo examine the Role of E-commerce in Today's Business.

Keywords: E-commerce , developmenti, internet.

What is E- Commerce ? Hs |

E-Commerce means electron ic Commerce. [t is Fh.: process of buying apd sellmglnf gn]-f;
and services online or through electronic media or mteme_L jE-C-::mrlnercc 1513 _plmdigt;ln shi t
influencing both Sellers and the customers. It boosts the existing business ?.GIWHI‘ES‘I{] e_nax
level. Due to this, there i tremendous growth a.rnum? T:he globe .alunp_.,r with India in business
model. E-Commerce uses a digital shopping Cart or digital shopping basket system and allows

avment through credit card or Electronic Fund Transfer(EFT) pﬂ}rmcn:m, .

J }mh more complete definition is: E-commerce is the use of electronic communications and
digital information p_rnccaslng technology in business transactions to create, transform, and
redefine relationships for value creation between or among organizations, and between
organizations and individuals (C. Nisha and G Ennged_:ta, 2012).

The main types of electronic commerce are: business-to-business (B2B); business 0
consumer (B2C); business-to-government (B2G); consumer-to-consumer (C2C); and mobile
commerce (m-commerce).

#  Assistant Professor in Economics Department, Dasmesh Girls College, Chak Alla Baksh, Mukerian
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BARRIERS T0O E-COMMERCE IN DEVELOPING COUNTRIES

Mra, Surbhi Abrol*

-

E-Commerce has the potential to improve efficlency and productivity in many areas. However,
there has been some do

ubt about the relevance of E- Commerce Jfor developing countries. The absence
of ﬂ::l'equa:e basic infrastructural, socio economic and lack of political strategies have created a
significant barriers in the adoption and growth of E- Commerce in developing countries. We identify
the key components of each barrier type, Practicing E-Commerce in developing countries is particularly
challenging for a number of reasons. In this paper, we present and discuss the issues hindering E-
Commerce adaption in developing countries. The results of this study suggest improved Strategies for
companies in developing countries seeking fo use e-commerce fo expand their markets.

Introduction ‘

The number of Internet users around the world has been steadily growing and this growth
has provided the impetus and the opportunities for global e-commerce. The definition of E-commerce
is the electronic process by which individuals or organizations make a transaction, such as buy,
sell, transfer, or exchange products, services and/or information In a nutshell, E-<commerce
effectively erases the necessity of huge investments or outlays on physical infrastructure to develop
a global presence, which has led to a revolution in the way business is conducted around the
world. However with internet, different characteristics of infrastruciural, sociceconomis and socio-
cultural have created a significant level of variation in the adoption and growth of e-commerce in
developing countries. E-commerce has been predicted to be a new driver of economic growth for
developing countries. The opportunities offered by Intemet technologies, anecessity for ecommerce

has led many to believe that e-commerce will grow rapidly and help developing countries to
overcome their problems of exclusion from the world economy |

Barriers Hindering E-commerce Adoption in Developing Countries

The study identified specific infrastructural barriers hindering the adoption of e-commerce
in developing countries. There is a wide range of reasons why ecommerce adoption in developing
countries is hindered. Reasons vary widely among countries and are most common ly related to
these: enabling factors infrastructure (technology, network availability of ICT skills, qualified

personnel); cost factors (costs of ICT equipment and networks); and security and trust factorpoor

distribution logistics, “lack of feel-and-touch associated with online purchases”, “problems i
returning products,

. " il.cam
Assistant Professor in Commerce, Dasmesh Girls College Chak Alla Baksh, Mukerian, Sur:m.ikur:dmﬁ@ﬂﬂi’"
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o : the help of internet whije 5
rnet banking arrived in India in the late 19993, ;ETEF :;f:i::‘:;ﬂtm b:rﬂ

ers in 1996, Internet banking m kes the [
y popular in these days but still in rural aregs it is not ﬁmr; n’:-j:;f;

Introduction

E~I:.tanking arrived in India in the Jate 1990, E-banking was first of all adopted by private
and foreign banks. ICICI Bank and HDFC Bank were the beginners to start e-banking At present

all most all the banks provides e-banking services. The popular services covered under E-banking
are as follows:

Automated Teller machine (ATM)
Credit card

Debit card

Electronic Fund Transfer (EFT)
Mobile Banking

Internet Banking

Telephone Banking

Meaning |
Electronic banking commonly known as online ha.n.k.ing or Internet ha_nking or web banking

or virtual banking is an electronic payment s:,rstmn_wherem customers F‘f agiven ba:l]: ;lanrparfnﬂ

all their banking transactions over the internet.In suppla words ¢-banking refers to e m:;itu

transactions undertaken by any financial ins;itu'f:ﬁn nv;rr' ::'m Elhi;rn;i;?h?ﬁ?‘: :; :: ,r.,.::.::
1 e don’t have to carry cash with Us. an

b:z;;li;;c:gi;iem. With the help of e-banking you can transfer funds from M}I[Eflami?t]i]:t t::;

Ennther account, pay online bills and payments, check your account balance etc. while sitting

home or at office or any other convenient place,

E-banking is a safe, fast, easy and efficient electronic service that enables you access 1o

Dasmesh Girls College, Chak Alla Baksh, Mukerian
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The Deriving Role of NGOs
> In Rural Development of India

Dr. Sonia Devi*
ABSTRACT

, India is a place that is known Jor villages and the Government of
J'Flff{ﬂ' lias been executing various rural development programs for the
upliftment of rural Communities WNoi-gavernmen! associations witl
their favorable position of non-unbending, region explicit, felt need
based, recipient situated and submitted nature of administration have
built up large number aof jobs which can impact rural development,
Various NGOs have been asswming an essential job in rural network
development, other than government mediations. Understanding that
the government alone was not ready to address the difficulties of the
gigantic colossal errands during the time spent rural development, the
non-benefit, deliberate and non-governmental associations must be
associated with various stages and exercises at the worldwide, local
and neighborhood levels. NGOs can help the poor by giving access
tithe framework, data on market openings, preparing offices, data on
wellsprings of credit, and so forth so as to meet the goals of rural
poor, an exceptional arrangement -of preparing programines are
expected to reach out for the authorities of for better administration of
the association and developmental activitics.  Non-Govermment
Organizations (NGOs) are plaving an exceptionally basic job during
the time spent overseeing development activities of different sorts al
the rural dimension. Indeed the Govermment of India has perceived
the basic job of the NGOs in the Five - Year Plans, as they lew
responsibility, validity with the majority and expert way fo d'mxi_’ with
the general population’s issies dissimilar to the MAgRANimoins
associations of prier days. In any case, regardiess of their well
meaning plans, a substantial number of NGOs think that its hard to
continue over the long haul i.e. supportability of associations and also
manageability of activities. An endeavor has been made to investigate
the working of NGOs for the rural poor in this paper.

*Asstt prof. of commerce, DGC, Chak Alla Baksh, M:fkericm
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Carporate Social Responsibility has become o very important concepl in business world in
qese days. 1t has beeome popular throughout the world. "-.I’:iri-::-us initiatives are taken by
aoverinent is well us business organizations across the countrics in lhi.t; ‘rur.-gnrdr. It is known by
;nzllj.r mames, like corporate responsibility, corporale cthics, mrpurf’uc citizenship {:lr..:. It has no
on, 50 it generally refers Lo business praclices with respect 1o cthical values,
It goes beyond profit making. The evolution of CSR is as
oid as trade and business for any of the corporation. But industrialization and impar:. L of btfsim:s:r,
arganization of society led lo complele new vision, In India, there are many com p:mims wh:.ch i.m:
considering CSIL TATA, Relianee, cle, arc taking various initiatives in this ru::ga‘rd.‘ The nl:qecuvc
of my study is to understand the concept of CSK and to know the various initiatives which arc
ken by Tata Motor Limited regarding CSR,

KEYWORDS:-CSR, Benelils, Tata Motor Ld,, Initiatives, India,

yniversal deliniti
~gmpliance with legal requirements ¢ic.

INTRODUCTION

ery business organization Is an important pﬂr! of sociely. It takes various resources from
rking and for making profits. So it is responsibility of every business enterprise
for the welfare of society as well as environment, So, various steps should be
o en by organizations to mitigate adverse impact of their activities on society and environment
The governments of dilTerent ::uumlncslzm: also giving altention 1o this issuc and providing
virious guidelincs, rules alm! 1n:gt.|ll|lm_n.m :Trda.-r to protect sociely, Due 1o this the concent of

Corporate Sociul Responsibility 5 BN dmportance in present scenario, across i P
1es, According 10 world Business meu”&'ﬁﬁﬁﬁﬂlﬁ:ﬁmmﬁﬁﬁ& Sl lhe various
b cness Sense” by LordSipes e r e e el ODIEI
: oo (Good Busine y Ju|q:1~.1]E|mq': ’ﬂﬂﬂ""ﬁ"ﬁ""’ S
a Mﬂklnb . iE I.I'I-L'-' EDl“ i‘"ui”g 1:(:,""'”ill-”,u“i_f."-:-i}_aﬂi-i;;i;if-“ ...‘r'hlf.{li rﬂ'_':l"e‘lf‘ﬂ{
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Alstract
| miale-dominated phenomenon from the ver,

cary mre. but tine has chanped the situation and brought women as 1ods; ',
syt menorable and inspirational entreprencurs. In almost all the d':‘ﬂ:lun-;d
o Eies i the world women and puiting their sieps at par E?Im E1c men In
scs fhusingss Therole of Women entrepreneur in L'L'nnnn‘l_lfldﬂ”ﬂfﬂﬂmfﬂt
~esdtshle, Eatreprepeurslup developiment amuong Wome 13 Imponant '-'_'m‘
¢ achievement of broader desclopment objectives such as growth with
¢ & Studies ivhieate that 1any women entreprereurs are found working
i o6 Tl Siteat ons when compared o their male counterparts. Factors
(T ;lf'IETIi.:a.T. -nscability, poer infrastructure, high production costs and
e s nductive bisiness enyirenment affect women tntreprencurs more than

e Limited wooess 1o key resources hike land and creait, legal and socio-

ve preeaeursiay has beer

~at pal envirerient also act e serious impediments,

% b

foev words: ot entreprencur, covernment policies, problems, financing

s

Introduction 2 .

An clrepivacr Jeia person’ who combines capital and labor for production.
According 1 Cantillion “eitreprencar is the agent who buvs means of production 3
ceruin prices. in :_J_rdl._'r to sell m prices that e eenain o the moment at which he
commuits wrssell 10 his cost™, Acconding o I Drucker e 5 one who alwavs (

searches 1o change (2) vesponds 10 it (3) exploits jj i an opportunity,™ A nan .-
YA woman

entreprenews Is 8 womun who stars and owns ang CHLIprise by §

5194 in an caterprise. Eutreprencurship also has n J.mm:l‘l "r'- " fove
impuﬂmn fre . the jper: Fit live m"_u-lb Cealion, |-ri'|.':llu wm::[ LLL
crest il Wuinen's e o spmabion e ulltl:pmnmmhip & il

sting at least
Ohomic impaer and i
\'f-‘]upn'u.'nl, i w alth

o TR LW - A ]I = I
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elsewhere lﬂihig:ﬁlﬁﬂlﬂ. businesses owned m"hmlﬂllgﬁ-d " Tiﬁdjlh}n s clisr:ll'i'“-'d
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I]W-:,"."-" are different from
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Introduction

N _Su::u:'tal inclusion is one of the main issues of modern age. Main purpose of the
civilized society is its commitment to ensure that all the persons can actively participate
in the all events of life and that none are excluded by birth, belief, aptitude or
circumstances. For any working organization, especially in colleges or universities,
the librarian and the staff have o face so many challenges again even problem
while providing services to the stadents especially who are disabled. Disability in
persons is a worldwide phenomenon. It is cause of an impairment that may be
physical, cognitive mental, sensory emotional and developmental or any combination
of these, A disability may be present from birth, or oceur during a person’s lifetime.

Meaning and definition

According to Oxford Dictionary Disability is a physical or mental condition
that limits a person’s movVements, genses, or activities.(Ellis,2011}.

World Health Organisation describes-"Disabilities is an umbrella term,
covering impairments, activity limitations, and participation restrictions, impainment
is a problem 1n body function or structure; an activity limitation is a difficulty
encountered by an individual in executing a task or action; while a participation
restriction is a problem experienced by an individual in invelvement in life situations.
Disability is thus not just & health problem. 1t is a cgmplex phenomenon, reflecting
the interaction between features of a person’s body and features of the society in
which he or she lives."(Pawar,2016)

Disability is defined as an exisling difficulty in performing one or more achivities
which are generally accepted as essential components of daily living. Due to the

* Librarian, Dasmesh Girls College, chak Alla Bakesh Mukerian
BE
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roemacting Tural areas with high-speed net networks and rising digital skill The vision of m’“"“; %ﬁuﬁﬂru

India into a digitally authorized society and data economy, It's one amongst the la
encurage the citizen,of the country and connect Indian economy to data savvy st 1o step by government of Iadia &

@hat is Digital India Initiative = s
Digital India initiative is associate degree extended and reworked version of e-Governance project that & i sitn since
mid-1990s. Varied e-Governance comes everywhere the country encompassing all the govt departments kaven't bres
seadv to create desired results, so there was a requirement felt by this government to overhaul the corrent mirastocsre
.;_ig-éwmﬂlme set up and conjointly embody extra objectaves within the new initiative. Through the implementation of
tis theme, the gap between government departments and folks generally would be reduced. Services and ecdges
med by the govt. would reach to the voters in gait and while not abundant problem. itll conjointly guaranies patve
lactronic producing and job creations for Indians. Therefore, to appreciate the target of constructing India "Digieal
Society’ and a ‘Knowledge Economy’, PM Narendra Modi visualized the theme of “Digital India” thes on remoda] the
whole thought of Governance by creating it a lot of clear and accessible to the citizen. The Digital India initative &s bemg,
emvisaged by Department of physics and knowledge Technology (Deity) however different ministries also are concermad
like Ministry of Communications & [T, Ministry of Rural Development, Ministry of Homan Resource Development,

Ministry of Health conjointly. .

Objective of the Study
1.To study the concept of digital India programme.
2To find out the importance of this programme.
3 To find out the challenges faced in implementation of this programme.
“4.To find out practical solutions and innovative ideas lo accomplish the vision of a digital India-a reality.
DIGITAL INDIA ‘Digital India’ is a focal program to make India propared for an information baved futur
Vision Zones of Digital Indla
m.nwm India-program is focused on three key vision zanes: ks
-:m:.l-; igital Framework as a Utility 1o Each Citizen: This incorporales (o give rapic Web availability asa mmu‘:?ilfﬂd
. mbf administrations to natives. To give digital personality that is one of @ kind, long lsting, v0 thwe: ot
ﬁﬂﬁm: each citizen, Giving cell phone and ledger empowerlng subject interest in digital and waneiary
;._ mﬂﬁ;gmﬁdmwsmtiun&nm Shareable privale space on an upanflnmi _l‘urm:h -:Ellz:ﬂﬂ o purtiens
Anteing “mﬂh;qd hdmmL-:‘lrfulm on Interest Consistent reconciliatlon crasswise -mrTu e all citizen
q%m compact ity of administrations continuously from enline and versarlle stages oneiag 4 "
:"_“_ ..'ma; together i nd accessible on the cloud To digitally changed administrations for e I works il
g - by e LK I.Ll. tA Frameworks {GE} for choice En‘l.l]liﬂﬁ!“}" sup ;
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Today, the world gr

r &

fmmemﬂ application es the pref: H-rﬂﬂ:;mem application in completing their daily jobs. An
ecommerce is aportentially Erowing busines Medltim to complete the day ¥ tasks, Electronic commerce

.comventional purchase approach which (s fapec 2 %" Marke. Bastcall, online shopping eliminates
order can be placed ﬂ“""ﬂﬂiﬂﬂﬁr apghi or-intensive and time-consuming. Through cyber space,
E-commerce security and Privacy is an i product will be produced and shipped with the middleman,
effects on the further developmeny aiid mpa:;rrm; issue that has been leading o negative or adverse
customer security and privacy on| fneg::#:ffqr e-commerce, In this paper; the reasons behind lack of
measures is emphasired, and a few methods feussed; importance of adequate security and privacy
on a literature review that emphasizes th to Implement the change are outlined, This article is based
importance of customers trust in develonn 10", Incréased securlly and privacy measures and the
aof all eyber activities " oping online relations. The potential for wide-ranging surveillance

5 o1 presents a serious threat to information privacy. It gives more bad results in
personal information privacy, In any e-commerce acivities, all personal information should be controlled
including their disclosure in order to protect its privacy) This paper diseusses how personal information
is used in e-commerce application and how it should b contralled) ~ "

Keywords: Customer privacy, customer security e-commerce. "

Introduction .
The utilization of the internet is increasing rapidly every year; availability of low cost -
peripheral devices and wider internet accessibility options are key coniributing factors . The

progression of technology over the recent years have enabled the consumer a broader and much
more enriched interactive experience. The availability of a wide variety of applications and simple

point and cick interfaces has further contributed to this “experience™ by its ease of usability. Due
to this, IT usage in present times has become a common practice. Business to customer (B2C)

transactions and business (B2B) transactions are commonly used in the market. The fusion and
integration of these two types of transactions has produced e-commerce . Chen and Dhillon have
defined e-commerce as “the transaction of goods and services over the internet “ . It is also
described as the “sharing, transferring and exchanging of information” .Qver the past few years
E-commerce has maintained a rapid yet steady pace. It has been a dynamic force, a catalyst in
changing the nature of business transactions and operations all around the world It should also
be noted that unlike traditional commerce; EC does not allow physical interaction between the

.- Asﬁgtgﬁi"'P’rﬁfnpsui" of Commerce, Dasmesh ﬂiy!s'.ﬂﬁllpge, Chak Alla Baksh, Mukerian,
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Globalization : A blessing or
Curse for Economy

Monica’

Abstract

India, the second quickes! developing econonmy on the planel. Indian
economyilad encountered real strategy changes in mid 1990s. Themew
monetary change, prominently known as, Progression, Privatization
and Globalization went for making the Indian econonty as quickest
developing economy and all around aggressive. The arrangement
af changes embraced as for mechanical division, exchange and
additionally monelary part went for making the economy more
productive. Globalization has numerous implications relying upon
the specific circumstance. In setting fa India, this suggests opening
up the economy lo owiside direct speculation by giving offices lo
rentote organizations 1o put resourees into various fields of monetary
movement in India, expelling requirements and snags lo the section
af MNCss in India, enabling Indian organizations lo go inlo oulside
coordinated efforts and furthermore reassuring them to set up
Jjoint ventures abroad, compleling enormous import advancemeit
programs by changing over from quantitative limitations to taxes
and import obligations, subsequently globalization has been related
to the arrangement changes of 1991 in India. Globalization ought
 notbe thought of as an answer for everything. It only gives openings.
The individuals who exploit, they thrive and the individuals who
don ¢ they sink. This paper would look at the impacts of progressing

globalization in India.

D@eclara'tinn

I hereby declare that the research paper titled Globalization: A blessing or curse
for economy submitted by me is based on actual and original work carried out

! Assistant professor in cammerea Depll Dasmesh Girls College, Chuk Alla Baksh, Mukerian

.......



EPIDEMIOLOGY AND TRANSMISSION

OF g
INFECTIOUS DISEASES

e —— e it -+
i s fo—

Dr. Rajesh Kumar

Dr. Ankush Sharma
Dr. Younis Ahmad Hajam

PUBLISHER:
Career Point University, Tikker, Hamirpur




LTI ey [ ————p—
M Salasin

TLTT

Nipsh Views. An Arlive Cumasti e Agest For Ramphratery Al
Mrsmmal A frmenie

Prreid Sharma. ajrsd Nimer, Aakuil Thirm ond Founi Al
Fajam* aad Mg b Ewrar

-1 W Wty fean v
i =

=101

Pant W el & o e and & sppliceiion of Thasias
i resepamr i s
Hiha, Nadwp Thoksr, dxbvieder Rena ood Mdbi Shevetri”

=211

Anlimi=rsbial Rrimuno: Prosm Claiengs sl Cpperimmiio
mh-mu-uhr. Jabazgle Mohl, Kpdser Syed snd Natide
3

L0130

A Review [] i ChisBetiges
Maniih Kymar Tripatfy

131136

1L

Flealth Cars Amncisted Ikt A G bl Therst
Jiehangi Wbt Fiinierna Akbler snd Srdide Tabagsm

137149

Fradithenal s Of Middicinal Flaats For Trossmess (0
Widoprred Damws: 4 Erview
Ehtzx Bhndir

150163

Do of Huscy | Disnarn mnl &, Mirscie Wssmssiniy
Pamilei - & Bowlea
Bateila fawtival

le-1T3

Sedutben Al Moassroy Far Covid-19 (Frevoatis, Eatly
Dietectisn And Cosral OF Cevdd- 19 1o Schack And Collegesi

| Famidmie Surt

T 15, | Miedicnal Plat sad Fish Besase

Ay Fama, Mersaked) (Barma®, asd dnkiab Dharmp

1.8

17,

TP, e o of B Tl i P e
Comsbat e Modicinal Phents of 1. 1

IH4-0%E

Eery for Utilimation of Curenma foge, Embrlics aliinaizs aad
Timegporer rosellffalin Bor Humas §lenith in COVTE-1 %0ke
Sernaria in 1Bascbs] Pradob, Dndls.

Calibae Kymar® gogd Hesi Chocder

Dverview OF s The

Ligha (H Sarn Nairseruticals |4 Revies|
Smesh il Y Ang Rawens Nparer

195210

|
1 1-Frr

Tmpact of Covild -1 oa indiss Pharss: & Rk
Asjsra fleel”, Shikho Ronges Chanied®
Ay Kymar

nim




' ABSTRACT
Plant is an important source of medicine and plays a key role in world health. Traditional medicine
ilEl:illrﬂngnb:eduth:p.:ﬂnudp:inwyhﬂhmn}ﬂmhmfmmﬂh with over 60%
of the world's population and about B0% in developing countrics depending directly on medicinal
plants for their medical purpose due to their affardability, sccessibility & low cost. Various parts of
plants such as leaf, stem, bark. root et are being used to prevent, relieve symptom or revert
sbnormalities back to normal. Modern medicine today ulilizes active compounds isolsted from
higher plants and about 80% of these active ingredients indicate a positive correlation between their
modern therapeutic use and traditional uses, Various medicinal planis used for their antibacterial.
anti-cancer, anti-inflammatory activily have been reviewed below: Acorus calamus used m
rheumatism, Rheumatic fever, paste applied externally alleviates the pain and swelling: Bidens
pilasa used as Antibacterial, antidysenteric, anti-inflammatory, antimicrobial, antimalarial, diuretic.
sap from the crushed leaves kmdmmq:up:hllingnrhhndh&mhwmmh;ﬁmiﬁaﬂm
basaka used to cure Cough, Asthma, Broachitis, tuberculosis; Urfica dioica L Treat cold. flu.
allergy, diabetes, joint pain, cancer, hypertension, treal urinary tract infection. clear excess uric acid.
These herbal drugs are also rich sources of beneficial compounds including antioxidants and
components that can be used in functional foods and also aromatic crops like lemongrass, palmarosa,
citronella and vetiver oil are also widely used in perfumery and cosmetic industry which in tern gave
employment opportunity to many people,

Keywords: Medicinalplants, Anticancer, Anti-inflammatory, Antimicrobial, Infectious diseases.

12.1. INTRODUCTION

Traditional medicine is an imporiant component of the healih care system of most developing
countries. One of the most important challenges in human heakth is infectious diseases due 10 their
high incidence and outbreak rate (Weinstein, 2001; Bahmani er al., 2015). The term of medicinal
plants include a various types of plants used in herbalism and some of these plants have & medicinal
activities. Medicinal plants are the “backbone™ of traditional medicine, which means more than 3.3
billion peapie in the less developed countries utilize medicinal plants on a regular basis. Medicinal
plants can produce secondary metabolites that can be used to trest infectious diseases (Balamurugan
et al., 2008:George and Joseph, 2010). Bioactive compounds such as lerpenes, quinones, fMlavonoids,

Crane o waith 8CFE S
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Medium, Small and Micro Entrepreneurship
And Sustainable Nural Development

Pr. Karamjit Kaur Brar®
ABSTRACT

India is known as agricultural as well as rural based economy.
However, rural society is traditional, conservative and detached from
the sources of innovation. In industrialized nations where local
economies are integrated components of the national economy and
national policies reach citizens in all parts of the nation, it is
reasonable to ask weather specific attention should be paid to rural
areas, rather than simply relying upon national programs. To reduce
the migration rate we need to have a sustainable solution like
providing employment opportunities to rural public.  Industrial
development has greater potential in expansion of economic activities
and it will eventually help in development of rural assets along with
income generation, development of infrastructure, raising standard of
living and per capita income for rural people. Industrialization act as
an instrument both of the creating capacity to absorb excess labour
power and of catering for the diversification of the market required at
the hicher stages of economic developmeni. Rural areas are
specialised more in agriculture while Industries are located mostly at
urban location giving a weak rural-urban linkage which ultimately
results in lower pace of development in rural area. This paper is an
attempt to analyze the rural econony, fact about small scale fmilu&rries
need of industrialization and industrial sector and especially its role
in the development of rural areas in India. |
©Zeywords: Rural Development, Industries, Agriculture, Employment,

Industrialization, Economic Development, Infrastructure
Development.
INTRODUCTION .

India is characterised as developing economy and still nearly
65% of total Indian population live in rural areas, It would not be
wrong to say that India lives in village despite of the fact that their
total contribution in total GDP of Inmz_i is only 18%. But whe:n WE
look upon the developed structure of India, we can see that there is a

**Fﬂ'?l-'."fpilf, Bhag Singh Khalsa College for Women, Kala Tibba, Abohar
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CHAPTER 19

A THEORETICAL STUDY: EMPLOYEE TURN OVER

Assistant Professor
Department of Commerce

!

L

E Suman Devi
E Das I

F mesh Girls College Chak Alla Baksh Mukerian, Punjab

4BSTRACT

The success of any organization is highly dependent on how it attracts recruits, motivates,
end retains its workforce. Organizations invest a huge amount on employee's growth and
development through training and job assignments, The organization faces at loss when
the employees leave their job once they are fully trained and skilled, this is called employee
mrnover. The aim of this paper is to emphasize on some of the substantial costs that occur

when a person leaves your organization and suggest some preventive measure to reduce
the employee turnover and to retain employee.

Keywords: Job turnover, types, causes, calculation and remedies

1.0 INTRODUCTION

Job Turnover-The ratio of the number of employees that leave a company through
attrition, dismissal, termination, or resignation during a period to the number of employees on
payroll during the same period it does not reflect any redundancies. Planned redundancies are
reported and explained separately if relevant for Employee Turnover.

According to a Gallup’s 2015 Workforce Panel study, 51% of employees are actively
looking for a new job at any given time. If and when any of those people actually leave, the
cost isn't trivial. And they and can hit smaller businesses hard. Analysts estimate backfilling
roles cost employers roughly 20% of that position’s salary in hiring, recruiting, and
onboarding costs. The hiring process takes 36 days on average. But learning how to calculate
employee tumover rales, assuming certain costs with lost staff, and building a business plan
that anticipates some amount of employee turnover can better prepare you and your business

for voluntary terminations. In this article, we walk the basics of employee turnover including

how to calculate it, mdustry benchmarks, and how WE Can use tumnover rates to better

175
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CHAPTER &
USE OF CLOUD COMPUTING IN BANKING SERVICES

Suman Devi
Assisfent Professor
Depariment of Commerce
Dasmesh Girls College Chak Alla Baksh Mukerian, Punjab

e =

ABSTRACT

o o—— s — - — =

Clowd computing is the practice of using a network of remole Servers hasted on the intern
1o store, manage, and process data, rather than a locol server or a personal compuier.
these chapter different varianis of cloud compnting has been discussed. There are severn

different “flavors" of clowd, each bringing i own specific implications for banks.

1.0 INTRODUCTION

With the rise of existing and new, non-traditional competition, banking faces -
changing business landscape. Satisfying customer demands has become more complex :
customers demand more convenience and control over their banking services. At the s.— .

time, regulators are ushering in a new era of government over-sight Banks currently z..
challenges in a number of key areas:

1.1 Capital inadequacy that depresses profii margins.
i. Emboldened customers who expect rapidly evolving new services and offerings 7o

competition for customers has spawned industry consolidation and the entran::

nontraditional firms changing business models have shifted from product ceny

customer-centric.

Enhanced regulation increases government oversight and intervention,

Increasing social and government pressure for financial inclusion

116
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ARSTRACT

india the greater part of the organizations raised capital from the market at high
ivaluation of their offers by mlﬁc.fpnﬁng incorrectly
and benefit. The speculafors endire
carporate that performed s

inage of the organization's exhibition
d a great deal becanse of deceitful administration of
ignificantly less than annonniced at the season of raising capital
The requirement for corporaie gqliwmmrcf has emerged as reactions to a developing
fecling of corperate bad behavior and furthermore for expanding worry about the

rebelliousness of gauges of money related announcing

and responsibility by sheets of
exceutives and the board of

corporate causing substantial misfortunes on fimancial
specialists. Great Corporate Governance is critical to developing Profits and Reputation.
Associations need to depend upon solid relations with every one of these investors for their
curvival and development. Consequently they have to give great comes back to investors as

well as steady employments for represeniatives, solid items for shoppers, mindful relations

.

with the neowork and a spotless situation, Great corporale governaince should take o
gander ai all pariners and not simply the investors alone. Corporate governance isn't
sometling which controllers need fo force on an administration, it should originate from
inside. Corporate Governance in an association speaks to the relationship among partners
that is ntilized to decide and confrol the key course and execution of associations.
wwgwin run organizations morally in a way fo such an extent
ﬂwm mm wholesalers, clients, workers, the gemeral public
anmmghm confenders are managed in a reasonable way. This
Wﬁmﬁﬂmﬁﬁj the great corporate governance development ought 1
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o

(BSTRACT

iwdian women have come up a long way during the past 50 years. Gone are the days when
o leadership pasitions were occupied by males. Now in almaost every field women are
equally accupying the seats Jthe history af women in leadership roles always speaks of
wruggle and hard work and clhallenges surround her from her early childlood, but she is
intelligent and sharp, her wit, charm, ambition and abilities to be influential have led her

w0 be a leader. This article pravides a glimpse into the status of women in Leadership in ‘
India. This empirical paper seeks 1o understand {he women, their opporfunities and their
advancements in leadership in Indian firms. The paper also ontlines the consequences of \

the wamen leaders in India.
Keviwards: Leadership, opp ortunities, developments, government, education

10 INTRODUCTION
India is a country of greal

diverse in terms of their personality,

cipowerment and welfare is neither limited

indira Ciandhi, Benazir Bhutto and recent pratibha tai patil.
Today women aren't just resiricied o houschold work and cooking for her family. Today, it’s all

werment of women, A woman is the Nag bearer of o society. It is she who gives birth

leaders, both men and women, The women leaders in India are
and their contribution to education, politics, women
nor forgettable, Some of them are queen Elizabeth,

ahaul CIPO

s the future of the world.
spportunity 1o grow up in @ healthy and positive environment. Women ave doing leadership role

She is responsible for rearing her children and giving them an

throughoul their lives.
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UTIONS 1N GROWTH OF F-COMMERCE

Monley
Asslstany | rofessor

Departmeny of Commerce

Dasmesh Gyt College, Mikerian, Punjak

Electronic commerce (e-commerce) g5 1jor aspect of the data technology revolution became

dian economy specifically, With advancements in
there have heen clhanges in the methodolagy for business exchanges. India, being a

fast connector of technology is apace with the currens scenario of elecironic information

exchanges and has taken to e-commerce. E-commerce represents el e

widely used on the planet trade i general and In
technology,

pertains to exchanging products and ventures through the electronic medium. India s
demonstrating tremendous development in the Ecommerce. The ease of the PC and the developing
use of the Internet is one of reasons for that, There is a developing awareness among the business
network in India about the opportunities offered by e-commerce. 'E-commerce and electronic
applications in mobilization has acquired tremendous development in India. E-commerce is
connecting rustic India for the business hence develops village economy. The future does look very
brilliant for ecommerce in India. India is indicating tremendous development in the E-business.
India has an online user base of over 100 million users. The penetration of e-business is Jow
compared (o markets like the US and the UK however is developing at an a lot faster rate with a
large number of new entrants. India is yet to witness a breakthrough E-commerce success story
especially in onlfine retail. E-commerce creafes new opporiunities for business; it additionally
creates new opportunities for education and academics line. It raises key challenges that are being
Jaced by consumers concerning e-commerce viz, Ethical issues, Perceptions of hazard in e-service
encounters, challenges for e-business education and system.

Keywords: Elecironic, services, éthlcal lsswes, perceptions, legal system

.:'::wmiﬁm




Environment & Sust

0

rﬂﬂ';?.aina D t Y,

Development

Chief Editor

Dr. Lalita K. Sharma

Assistant Professor, Dept. of Commerce
Guru Nanak Khalsa Girls College

Sang Dhesian, Goraya, Jalandhar, Punjab

Mob. Nﬂ,fﬁﬂtﬂu.{pp-ﬂ&ﬂ#—#ﬂ?ﬁ
Email id: lalita099(@yahoo.com

Executive Editor
Dr. Vikas Chandra
Assistemt Professor
riment of Biotechnology
Guru Ghasidas Vishwavidyalaya, Bilaspur
Mob. No.79741-57693
Email id: digvijay. chandra(@gmail.com




TEXT @ DR LALITA K. SHARMA 2020

This book Is sold subject to the condition that it shall
not, by way of trade or otherwlise, be lent, resold, ?r
otherwise circulated without the copyright owner's
prior written consent in any form of binding or cover
other than that in which it is published and without
8 similar condition including this condition being

imposed on the subsequent purchaser and without
limiting the rights under copyright reserved above.

No part of this publication may be reproduced, stpred
in or introduced into a retrieval system or transmitted

in any form or by any other means without the
permission of the copyright owner.

Publisher _
ASIAN PRESS BOOKS
85/8-1 Mahajati Road
Kolkata-700028
Www.asianpress.in

1st Edition December 2020

ISBN: 878-93-90238.67.5
MRP: 2500/-




P

Chapter 22

Chapter 23

Chapter 25

Chapter 26

Chapter 27

Urban Planning
Sourav Chhibber

Public Distribution System - An Overview
Dr. Rupinder Sampla

Green Marketing: A Step to Protect :W
Monica

— —

Purple and Green Economy

Shiwangi

Alcohol: Necessary Evil or Positive Good
Rashmi Wani & Manjeet Kaur
Consumerism'in India: An Overview
Kirandeep Kaur

175-182

183-202

203-209

210-214

215-229

230-235



CHAPTER 24

GREEN MARKETING:
A STEP TO PROTECT THE ENVIRONMENT




e

 INCLUSIVE, @2
~IRURAL DEYELOPMENI:
ININDIA "X

Nceds, Innovations, Policies, Programmes,
Problems, Prospects

P I
"k :IH.. y |: 5
'ali T -tll.'

o
i, g o !
L T I: o
'y : 3 n M
LA P LU
E[! (ol
i
L fna ¥
. '.l.['i)}



nient

Gist of Papersirticles and Contributors

1.

o

=]

10.

11,

and Rural Developmeny/

; antace 10 Export

India’s Revealed Comparative Advantage in x|

of Selecred Agricult aral Commadities! Awtara ”"“;”
. g e st S

MivaRaands aml Poverty .I'I.Hr\'l.ﬂlml, A Case Smudy

of Bongaigaon Distict/ Parijat Dhar

Revolutionizing Rural Enrreprencurship FEeosystem

in Indial Aparajita Neog ‘

Digiral |-].:-_,Th {Emlminn and Propagacion in Rural
Healtheare in India: A Review/ Mriumoy Ray

Role of Education in Rural Development: An
Overview/ Kritidipa Paul

Parriciparion of Women in Informal Cross Border
Trade (ICBT): A Case Study of Damin Circle,
Arunachal Pradesh! Bivi Amji

Role of Rural Infrastructure for Rural Development
ro Achieved Inclusive Growth: In Indian Context/
Bitu Baruah

Role of MUDRA Yojana in Entrepreneurship
Development: A study on Awareness and Perceprion

of selected Entrepreneurs in Kamrup Rural Districe/
Sabita Bhagabati

MFls in India, Performance, Poverty Eradicarion and

Ru rnl_ Development: A Descriptive Study/ Nitya Garg
Gamificarion: A fururisgic approach for Aericulture
f

i Navjit Kaur
rceprion of Rura] Peor %
ple towards Girls Education:
i on:
A study in Chanbos,

. Handic
District/ Stsiite Hﬂzm'.r'ﬁw ]

ue Village, Sivasagar
pment/

P | Ruryl i
rnl:-!:-ms With Spen: R Fe D‘Wﬂu}lmfm and IS
Clerence

jﬁbrm Bargp_.ﬁﬂ in o P-.ss:lmf

16

33

47

60

80

92

104

145

153

170



i S i
i _.:l- -
————

S ——

Inclusive Rural ﬂ".fn.umen.! in Indie Il 137
~

Gamification: A futuristic approach for Agricultyre
’ and Rural Development

Navjit Kaur
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Ahstract

India is a developing countyy and runnj

ng the race for :zc&;'rwfng 8
successful place in this fast paced world, India is 4
where mostly people are residing in yural qreq,

cultural enriched country,
distribution of population in rural-urban gyeq

As per Census 207 . the
was 68.8 percent and 3116
percent respectively. From this data we can und
Indian population is living in rural area, So,

erstand that major portion of
development of this area is an
essential for overall development of Indian economy. In any country marketing
Plays a vital role for the development of econom ). A well structured, marketing
“etivities could leads to overqlf development for any nation. Gamification is
@ "atest concept marketing but playing u great yole. As gamification belps
:':‘:fff the custom erg psyehologically with any productlbrand, so this helps
n the consttmeys, |

Markey Thats why by using gamification in vuml ared
doni Would b, result into moye #‘drﬁ"f.-i#fﬂﬁmﬂlf in this urea. Especially in
& llﬂl'ffl{rﬂf P

“Clor whic) occubies o .-’.qrrsrr amannt of rural avea. lf
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CHAPTER 23

IMPACT OF DEMONETIZATION ON THE BANKING SECTOR

Poonam Sharma
Assistant Professor
Depariment of Fashion Designing
Dasmesh Girls College Chak Alla Baksh, Muwkerian, Punjab

1.0 INTRODUCTION

Banks are core part of any economy. They channelized the money 1o the smooth
functioning of different sectors. Initiatives of Green Banking, made the banks to transform
conventional banking services into modern banking services. The products and services are
offered through electronic devices with the help of internet. Now a day. bank services are catered
at the finger tip of customers. Surgical Strike on Black Money called ‘Demonetization” brought
enormous changes in all the sectors of the countryc. Day to day operations of Banks are affected
and found tough in Management of liquidity and Employees. It made greater mfluence on
Management of liquidity and its demand raised by customers in exchanging of their banned
currency notes while minimizing risk and maximizing quality of service, At the same time
meeting the guidance of Reserve Bank of India was challenging. Demonetization has disturbed
the bank operations and made the employees 1o work under unconditional stress in extended
working hours of a day. Most of the banks were not able to discharge other banking services
while exchanging the banned currency notes. Hence, the present study is made to figure out the
influence of demonetization on banking sector. It showcases post demonetization effect on banks
and its operations.

1.1  Reasons for demonetization in India
In a single master stroke, the government has attempted to tackle all three malaise’s

plaguing the economy, a parallel economy. counterfeit currency and terror financing. The main

reasons for demonetization are:
i Totackle black money in the economy.

57
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RFID in the Library of Education: Benelits

and Challenges
Satinder Jit Ko

Iibvardion Desasiesh Ciivels College,
¢ ek Afler Baksl, Mokt
s f i S

emterids Dubesersertidert gl o om

Abstract
RETD stamd Racio Freqguency fdentfficatton. & ix o goneraiion

thar makes use of diverse digited devices, olong with miicroclips, foy
reander, a computer, and soffware prograer focaney ont [ilwary
transactions. The use of the RETD generation ghiaraniees i el
library transactions and enhance library ovel afl performnce tosigh
erowving overall perforniance nively for fheary transoctions ond
citlanee awsers for fibeaey cnstomiers. oy litweeries cabwaee the e of
sl Roefior Freguency fdentification fags i treaaekinig B ir ossers, i iy
uxefied i the collection of hnereds of thousanedy aof fems. | Triv cein b
done per dey insteed of months with RETD. Thevefore, A tefersictitent of
Libraries  has  become e importond - foctor G efficieier ol
effectiveness ax RELD iy i elefenlt weny doe collect ol information
veluted o a product, focation, e or aefivify ele. qitichly, il ol
without fman ervor. The purpose of this paper s (o preoviile o brief
inroduction,  sections, RETD o the  Feueadion Libearv,  Proddenn
fcing the library, the piroy aned coms of KidH)

Kepwords: REID (Rudio Frequency Tdendification), RITE tugs,
Amtenna, Studens, Electronic Sectrity Gates, REID Control System

Introduction: To enhance service quality and improve job
performance, libraries are embracing  new  technologies. A the
moment. when libraries ol all Kinds (Social, Educational, Specialized
and Research) thace economic difTiculties the strongest reason 1o think
aboul new technologies is that they can be cost ellective i operating
andd controlling material  Now. Bwcode wanstorms oo hibrary
applications with Radio Frequency Fdentilication (REHY) 1o an
intangible  and  non-invasive  identification method. The  new
technology is not only used in hbraries but also i other Helds sueh o
sales and storagee applications. Siee the Nineteen Fighties they sthirted
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Collection Development in College Libraries in the
Changing Global Scenario

Satinder Jit Kaur

Librarian, Dasmesh Girls College,
Chak Alla Baksh, M ukerian,

Mob. 7308991313

E-mail: luban asatinder(3{&gmail.com

Abstract

College libraries are the heart of the college and nerve centre ofthe teaching, learning,
and research activities. The primarily objective of the college library is to satisfy the information
needs ofits users and this can be possible only through the good and adequate collection. In the
changing global scenario, collection development policy is undergoing a figurative transformation
duge to diversity of digital resources which are easily available through internct. The present paper
attempt to understate/ underling on collection development, its policy, Internet based collection
and use of electronic and digital information resources in college libraries and challenge in collection
building in the changing global scenario.

Keywords: Coliection development, Information Technology, Digital Collection, Digital Resources.

Introduction; Inthe present global scenario, collection development is one of the most
important activity of the hibrary. Today ‘Information Centre’, ‘Learning Centre’, and ‘Discovery
Centre” word was used instead of *Library” and the term ‘Information Resources’ was used
instead of *Library Collection’. Library collections are same but advancement of information and
communication technology, libraries have redefined its process means services according to
demand of its users, Users are preference internet to fulfill their needs rather than visiting the
library. If the college library compete with the modern information tcchnaln:g.j,filll na traditional
collection of print material, i provide better service to itsusers, with the developing digital resources
along with print materials.

Definitions of Collection Development y _

Collection development as a planned, continuous and cost effective acquisition of quality
and relevant materials to meet the needs of the users and objectives of the university
libraries.(Nnadozie, 2006) .

Harrods Librarians Glossary defines collection development as “the process of plannng
a stock acquisition programnot simple to cater for immedzate n_eads but to builda coherent and
reliable collection over a number of years, to meet the objectives of the services."(Harrods

Librarians Glossary, 1987)
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ABSTRACT
aption has terrible impacts on economic and societal development and is subjecy g5 4
Corr

B gfmmm"ﬂ""’ jurisdictional, societal, and economic conditions. Corruption iy

read in Tndian Civilization and it's caused maximum suffering to the human kind
. widesp

Corraption has pecome an increasingly salient issue in India today, spawning both
enarmous inferest from the media also as an outsized amouni of academic research. Yot
(here's an outsized gap between what has captured the media’s attention, the policy options
under discussion, and therefore the actual evidence base drawn from inquiry on corruption
_if's this paper’s aim fo provide a reassessment and a comprehensive state-of-the-art
survey of existing literature on corruption and its causes and effects. a very strong focus is
placed on presenting and discussing insights resulting from inquiry and contrasting recent
with older findings.
Eeywords; Bribery; Causes of Corruption; Corruption; Effects of Corruption

10 INTRODUCTION

Corruption is an age old phenomenon and may be seen everywhere now a days. its
sort of a cancer publicly life, which has not become to rampant and perpetuated overnigh,
bt s course of your time . The word corruption means destruction, ruining or spoiling 2
Saciety or nation, A corrupt society is characterized by immorality and lack of fear or respect
for the law, if's 5 the abuse of, puhhl:. power for private gain. Corruption comes under many.
T bes I'k“ b“bﬂ}' extortion, fraud, embezzlement, Misappmpnatrﬂﬂ-‘- of Ww:
hoa, mh&m [fwnunng family members for jobs and :nntmcts] cronyism and influeoc®

uﬂ;{ a
Pending, Cﬂ{mptmn has been defined in many different ways, ﬂ%h lacking in 50™°

. fime
Uple of ye i'ﬁan ago, the questmn of definition absorbed an outsized propo” i tllﬁ
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CHAPTER 16

MOBILE BANKING: A POTENT TOOL
FOR GROWTII OF BANKING SECTOR IN INDIA

Monlen
Assistent Professor
Pepartiment af Commerce
: Dasmesh Girls College, Mukerlan, Punjab
—— -
ABSTRACT

= ::‘::H::::: 1 ::hﬂﬂl;’ among the nrﬂ.m of mobile commerce that has extensive
other areas of mobile commerce. Mobile banking is an electronic

ystem that provides most of the basic services available in duily, traditional banking, but
does so using a mobile communication device, usually a smart phone. The one hand,
miabile banking is related to customers and on the opposite hand, is capable of other firms
that are active within the field of electronic commerce, provide effective financial services.
During this paper we describe the definition of mobile Emnkfug, Eveolution and eventually

to explain number of udvantages for users of those services.
Keywords: Mobile Banking, Customer, Mobile Technology, E- Banking

e’ INTRODUCTION
In recent years, market orientation' has changed tocustomer orentation. Afier
understanding the importance of the simultaneous use of various channels of banking and
financial companies we specialise in mobile banking, especially when it involves maintaining a

m]atiﬂﬁship with the customer (Sangle & Awasthi, 2011), Research on data system, has been
of mobile computing research effors that seek to know the

created a replacement wave

relationship with business and community organizations in terms of computing services. In this

case studies focused on aspects of mobile tuchmiﬂmh like “”h““-‘-’ ubiquity and confet

e o ] - e
By
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Life And Times of Guru Tegh Bahadur

Dr. Sarita Rana'

In general terms. Sikh identity in the early Panth' was defined by
4 common loyalty, by common association, and by common practice”,
Veneration for Guru Nanak and his legitimate successors provided
qhe  common loyalty”. The nature of this loyalty underwent a
progressive change as the image of Nanak changed from ‘Baba’ to
Gury' and to “True King’. All who regarded themselves as Sikhs
acknowledged fealty to the spiritual lineage from Guru Nanak to Guru
Gobind Singh.” Guru Tegh Bahadhur was ninth Guru in this lineage.
During the seventeenth century, external influences began to impinge
significantly on the Panth and led eventually to a “radical reshaping’.’
The historians of Guru Tegh Bahadhur have generally relied on later
persian chronicles, little realizing that the Persian chronicles are not
eliable for the time of Guru Tegh Bahadhur.”

I

Sometimes it so happens that the parents give a name to a newly-
born baby which comes out true in its future life. Guru Hargobind and
his wife Mata Nanaki had been in Gwalior fort as prisoners for twelve
long years. There they had suffered much. After their release they had
lived at Amritsar only for a while, when their youngest child was born
on Sunday, the | April, 1621 2 By this time, the institution of Guruship
had become extremely important. Based on the principles of unity,
continuity, and indivisibility, it had acquired a uniqueness of its own.
By the time of Guru Tegh Bahadhur’s birth. Guru Hargobind had
developed martial interests, built a fortress in Ramdaspur and founded
the Akal Takht .’

There is no direct information on the early education of Tegh
Bahadhur, However, it may not be unsafe to assume that he was
Murtured on Gurbani. The evidence of his own compositions leaves
h_ule doubt that he had internalized the essential ideology of the
";:illlnlh_ Possibly, he was given training in martial arts too. He is said

Ve participated in the battle of kartarpur at the fourteen, At the

'-.-_-_-_--_

||. N Y 1 :
:‘:Eud'. PG Depit. of History, Dasmesh Girls College. Mukerian, Dist.
U.'ih‘ﬂrpupl Punjah, Email: sm-imrajpuﬂl]-'.l-u-:'_:']gmﬂ“.ﬂﬂm. Q87648508 |
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